KERTAS CADANGAN UNTUK PERTIMBANGAN
LEMBAGA PENGURUSAN MPC (BOM)

	TAJUK    
Keterangan: Tajuk Projek/ Cadangan
	Productivity Campaign (Outreach Program)

	TARIKH/ GARIS MASA
Keterangan: Jadual mula dan akhir pelaksanaan projek/ cadangan 
	Sept – Dec 2022

	TUJUAN & LATAR BELAKANG
Keterangan: Tujuan dan penerangan ringkas mengenai projek
	The productivity campaign aims to educate the Malaysian Citizen on the importance of productivity for national development, organizational excellence, enterprise competitiveness aligning to the national aspiration in boosting productivity as stipulated in the 12th Malaysia plan and Malaysia Productivity Blueprint.

Hence, MPC shall take the opportunity to intensify the initiatives across the Asia-Pacific region and support the APO initiatives to address and mitigate the global challenges, align with APO Vision 2025.


	JUSTIFIKASI
Keterangan: Penjelasan yang menyokong kepada pelaksanaan projek/ cadangan
	To create productivity digital contents in enhancing marketing efforts of the NPOs productivity promotion campaigns aligning to national and APO Vision outreach programs.

	KAEDAH PELAKSANAAN
Keterangan: Kaedah yang perlu dilakukan bagi melaksanakan projek
	The methodology used for this productivity campaign encompassing smart partnerships and collaborative efforts among public and private sectors.

1. Promotional Productivity Content Development
a. Productivity related contents using digital media to promote productivity movement in Malaysia aligning to 12th Malaysia Plan, Malaysia Productivity Blueprint, and APO Vision 2025. Theme: Innovations for Higher Productivity

2. Media engagement and promotions for wider
outreach. 
a. Engage media experts from various industries, SMEs, content creators, productivity specialists, etc.
b. Enabling Malaysia’s stakeholders to enhance their competencies by gaining new knowledge, insights, and ideas.
c. Educating target audience (SMEs, industries, young talents) on the importance of productivity concept, in realizing inclusive, innovation-led productivity growth in the country and across Asia.


	STAKEHOLDERS/ PIHAK BERKEPENTINGAN
Keterangan: Pihak atau kumpulan yang menerima kesan positif mahupun negatif daripada projek yang dijalankan
	SMEs, industries and young talents

	JANGKAAN HASIL/ OUTCOME
Keterangan: Apa yang MPC perlu capai/ faedah-faedah jangka pendek dan jangka panjang hasil dari intervensi projek/ cadangan 
	1. Promotional Productivity Content Development
2. Media engagement and promotions for wider
outreach. 


	JANGKAAN OUTPUT
Keterangan:Output ketara dan tidak ketara yang dihasilkan daripada aktiviti projek/ cadangan. 
	1. To expand productivity movement outreach across national and APO member countries.
2. To increase the awareness on the importance of productivity concept, in realizing inclusive, innovation-led productivity growth in the country and across Asia. 
3. To expand the knowledge and enhance the competencies of stakeholders, media experts, productivity specialists, and NPOs through innovation and new ideas.


	KUMPULAN SASAR
Keterangan: Individu/ kumpulan yang menerima faedah daripada projek/ cadangan
	CPD & EXTERNAL CONSULTANT

	SUMBER BAJET/ KOS
Keterangan: Sumber bajet / jumlah kos yang terlibat. 
	RM 100,000.00 (APO Vision 2025) 
Please refer to attachment 1

	HASIL (RM) - SEKIRANYA ADA
Keterangan: Pendapatan yang diterima daripada projek
	

	SYOR
Keterangan: Keputusan yang diperlukan daripada Lembaga Pengurusan MPC
	

	UNIT/ BAHAGIAN
	



**Sila lampirkan maklumat-maklumat lain yang berkaitan sekiranya perlu. 
(Contoh: Agenda program, perincian kos, pelan risiko, gambar rajah, lakaran pelan, senarai nama, carta Gantt, dll.)

	[bookmark: _gjdgxs]Hanya untuk permohonan yang menggunakan Bajet Pembangunan dari Unit/Bahagian lain. 
Kolum ini boleh diabaikan sekiranya tidak berkaitan.

	DISOKONG OLEH:



NAMA PEGAWAI PENJAGA BAJET PEMBANGUNAN
Jawatan:
Nama Bajet:
Tarikh:



	[bookmark: _30j0zll]**Wajib diisi
	**Wajib diisi
	Permohonan memadai disemak sehingga peringkat Penyelia. Kolum ini boleh diabaikan sekiranya tidak berkaitan

	DISEDIAKAN OLEH:



NIK HANEEZ AMIZAN NIK ROSDI
Penolong Pengurus
15 September 2022
	DISEMAK OLEH:



SHEZLINA ZAKARIA
Timbalan Pengarah
15 September 2022
	DISAHKAN OLEH:



SARIMAH MISMAN
Pengarah
15 September 2022

























ATTACHMENT 1

Costings for APO Vision 2025 Outreach Program



	
No.
	
Activity
	
Date
	
Cost (RM)

	1
	
Productivity Promotional Content Development
	
	70,000.00

	
	· Brainstorming Session on Strategic Workplan for 2023

· Media Plan for APO Vision 2025
· Content development
· Branding Strategy
· Consultation by media expert

· Promotional Efforts
· videos, media advertisements, brochures, posters, and publications, booth activities (promotional items, etc)

· Networking engagements  
· Collaboration with universities / IPTs
· public engagement (seminars, conferences, workshops, competitions, and exhibitions).

· Honorarium & allowance
 
	Oct 2022







Sept – Dec 2022



Oct – Dec 2022




Sept – Dec 2022
	20,000.00







30,000.00




15,000.00





5,000.00

	2
	Media engagement and promotions
	
	30,000.00

	
	
· Digital marketing 
(Quizzes, videos, posters, seeders etc.)

· Social media promotion 
(Boosters, ads etc.)


	


Oct – Dec 2022



	
10,000.00


20,000.00

	TOTAL
	100,000.00



